
How to Tell Your Story So It 
Leads to Action

Sharing Your Story to Advocate, Influence Public Policy, and 
Educate Your Friends & Family

Dr. Stephanie Meredith



Step 1: Know 
How the Issue 
Impacts Your 
Family



Step 2: Deciding 
Who You Want 
to Influence and 
What You Want 
Them to Do



Know Your 
Audience

The Key to Getting What You Want: 
Know What You Want

• Identify Your Audience

• Legislators

• Friends and Family

• General Public

• Considerations

• Know the values of your 
audience

• Preaching to the choir or 
swaying opinion 



Step 3: Understand 
Communication 
Essentials



Communication Essentials

Identify and explain 
the Issue

1

Tell your story about 
the impact on you

2

Give an action item

•Easiest for US Policy: 
Contact Capitol Switchboard: 
(202) 224-3121

3



Step 4: Crafting Your 
Story



Rhetorical Magic

Ethos: Credibility

• Identify who you are: a parent, a professional, your experience

• Use sources that the audience will value: progressive AND 
conservative media sources where possible

• Direct sources and non-profits are best

• Feature bipartisan legislators/advocates

Pathos: Emotion

• Use photos

• Tell how a program or policy is essential to YOUR family

• Figurative language: Repetition and Comparison



Rhetorica
l Magic



Anticipating 
Rebuttals 
and Logical 
Fallacies

• Parents: Things 
are already 
really bad.

• Everyone: Stop 
overreacting

• Everyone: Don’t 
believe the 
media

• Everyone: Trust 
the leaders.

• Check their state; 
strengthen and improve 
current laws

• Never hurts to educate 
and lobby. Make PWD a 
priority.

• Information coming 
from advocacy 
organizations led by 
bipartisan leaders.

• Where’s the plan? Need 
a plan before cutting or 
moving essential 
services for PWD.



Anticipating Rebuttals and Logical 
Fallacies

• Everyone: They already said they aren’t 
cutting Medicaid

• Everyone: Medicaid cuts won’t really hurt 
people with disabilities—just the 
freeloaders.

• Everything will get passed to the states: 
local control

• Not possible to cut 880 billion without cutting 
Medicaid, SSI, or Medicare. Medicaid most 
likely target.

• 37% of state Medicaid budgets go toward 
Home and Community Based waivers.

• States like Texas already don’t prioritize PWD, 
so this will make disabled Texans even more 
vulnerable without federal oversight. Also, do 
you really want to give states all that federal 
money with no accountability for following 
federal law?



Step 5: Choose Your 
Medium



Medium: Social Media

• Target: Public Opinion and Friends/Family

• Always use a photo

• Hot Take: Don’t worry about length on 
Facebook

• Timing: How often you post

• Control the comments in your house

• Pretend you are talking face to face and set that 
expectation for discourse

• Share on legislator page



Medium: Traditional Media 

• Target: Public Opinion and 
Policymakers

• Respond to articles with 
letters to the editor

• Submit editorials

• Develop relationships 
with journalists: write thank 
you’s when they do a good 
story



Mediums for 
Legislators

• Email (Policymakers)

• Phone Calls

• Visits: DC or Local Office 
(Policymakers-Most Effective)

• Call or email office to set up 
appointment

• Bring a One Pager with Your 
Story

• Bring a One Pager about the 
Issues

• Bring Friends

• Write a Thank You Note

• Establish a Relationship



Mediums: Other Options

Video:

Reels

TikTok

Podcasts

Check out Coded

5 Calls Civil disobedience



Step 6: Protect 
Yourself as 

Needed



Advocacy Growing Pains

• Negative comments

• Vulnerability to ableism

• Disappointment

• Exhaustion

• Time constraints and Guilt

• Stress

• Personal evolution in 
understanding about 
disability

• Humble leadership



Coping Strategies

• Seek solace from friends who 
get it

• Take media breaks

• When you don’t have the 
energy to create, then share and 
give just a sentence or two of a 
testimonial

• Sense of humor

• Music, nature, hobbies, 
exercise, etc.



Step 7: Nurture Hope 
and Joy



Advocacy 
Rewards

• Accomplishing 
goals

• Friendships 
and 
community

• Helping others



Stay Connected 

• Facebook: Stephanie Hall Meredith

• Email: 
stephanie.meredith@geneticsupportfou
ndation.org or 
stephanie.meredith@uky.edu

• 770-310-3885

• geneticsupportfoundation.org
lettercase.org
downsyndromepregnancy.org

mailto:stephanie.meredith@geneticsupportfoundation.org
mailto:stephanie.meredith@geneticsupportfoundation.org
mailto:stephanie.meredith@uky.edu
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